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ABOUT

I'm a skilled, creative, and results-driven marketing professional with
experience across proposals, branding, social media, presentations,
and client-facing marketing materials. Over the years, I've led social
media initiatives, helped build brands from the ground up, and worked
alongside talented teams and industry leaders to strengthen relationships
and increase visibility.

I love collaborating with others and am drawn to both the strategic side
of marketing and the hands-on work that brings ideas to life.

At the end of the day, | genuinely enjoy creating thoughtful, visually
compelling work, solving interesting problems, and being part of a team
that makes the process as rewarding as the outcome.

AREAS OF EXPERTISE

Proposal Development
Presentation Design

Business Development Support
Marketing Strategy

Brand Development

Multi-Office Marketing Coordination

Graphic Design & Production

SEXTON




PROPOSAL &
PRESENTATION
DESIGN

Project: Commercial Offering Memorandum
(Confidential Client)

Designed a 37-page Offering Memorandum
for the confidential sale of two adjacent
apartment complexes to be provided to
stakeholders and prospective investors and
developers. Selections primarily depict de-
mographic information with all confidential
information redacted.
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nunity Profile, Demographics & Market Position

ECONOMIC DRIVERS & MAJOR EMPLOYERS
FDA, NOAA, NIH, Biotech Cluste, Federal Worklorce.

TRANSFORMATIVE DEVELOPMENT PIPELINE
Viva White Oak, Hillandale Gateway & More

RETAIL & DINING RENAISSANCE

Food Halls, National Brands, Walkable Amenities

TRANSIT & CONNECTIVITY
Metro Red Line, Purple Line, MARC & BRT Flash

INFRASTRUCTURE INVESTMENTS

Roads, Trails, Sreetscapes, Public Realm

QUALITY OF LIFE & EDUCATION
Parks, A, Culture, Montgomery

TABLE OF

INVESTMENT OUTLOOK

CONTENTS Demand Drivers, Rent Trends

DOWNTOWN SILVER SPRING

Why Silver Spring Now

OFFERING MEMORANDUM
——

FROM PARKING LOTS TO URBAN DESTINATION: A TRANSFORMATION STORY
Downtown Silver Spring — a 22-acre mixed-use uban core — was once described as a collecton of ‘parking lts, aging rtail ofice:
buildings, and boarded-up storefronts Today it is ationally recognized as oe of the Mid-Atlantics most successfl transit-orented

22-ACRE URBAN CORE FULLY LEASED & THRIVING

with retal,entetinment, office, residential and public space all within walkable
disance of the Meto,

SILVER SPRING DOWNTOWN & ADJACENT COMMUNITIES PLAN (2022)
Montgomery County unanimously adopted an updated master plan in 2022
— unlocking zoning for additional densiy, towers, parks, and pedestrian infa-
sructure o sustain downtown growth through the next decade.

ATWELL ON SPRING
— 375 UNITS, OPENED 2024

The Anvell on Sping comple at th former

M-NCPPC headaarers (787 GeorgiaAve)
mplete in 2024, anchored by MOMS
Organic Market s s ground-foor tenant,

RENTER PROFILE
AND INCOME ANALYSIS

HIGHLY EDUCATED WORKFORCE
holdim e o Presiona degres.Thi s he highetcredenta rener
et 5 W o S

WHITE COLLAR DOMINANT ECONOMY
A ol e eyl e

holds w nagement,
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—far above national averages — driving

Sastine denand for sty rena hssing.

PRIME RENTER AGE COHORT

30.3% of the population s aged

aparmentrening demogiaphic Median houshod

25-34 s $100,827 an

$127,15 for ags 354, affming s rnt

paying ca

INCOME GROWTH TRAJECTORY

Medianhousehld income s prjcid s fom
9,450 (2025) to $125,888 23

ey o r»ummwwu of

$160,793 i forecas 0 reach $176,705 by 203

ECONOMIC DRIVERS
AND MAJOR EMPLOYERS

 rsidnswithin miks hld  achelrs degro o Highr — il 31%

OFFERING MEMORANDUM

EDUCATIONAL ATTAINMENT

27.09
$100.200K INCOME BRACKET
road, sablecore enal b

26.8%

HOUSEHOLDS EARNING $200,000+
Highest income bracket i trade area

OFFERING MEMORANDUM
e

 growing lfe sciences ecosystem within miles of downtown

U.S. FOOD & DRUG
ADMINISTRATION (FDA)
10,000+ employees at the White Oak
Campus — one of the largest federal
scientifc campuses in the US.
2,000+ scientists & researchers

SOCIAL SECURITY

ADMINISTRATION (SSA)
Major cam

16229 Now ol A, oo

thousands of federal w

in Silver Sping,

Federal worklorce driver

MONTGOMERY COUNTY

GOVERNMENT

Coumy et and i ring

signifcant pub employmer

voughout e Siver Sprin are.
Public sectorstabilty

NATIONAL OCEANIC & ATMOSPHERIC

SILVER SPRING MARKET OVERVIEW
3-Mile Trade Area -

$109,450 254,469 +8,6
Median Household Popultonin Housshold Growth
Tncome 0 3 Ml Trade Area 2010.205 (410.1%)

37.5 YEARs 47,167 +2.

Median Age Renter Occupied Units | Pro. Median Income Growth

$125,888 86.5

Pro. Median Household s Diversy ndex Daytime

Income 2030 (100 =max)

ESRI TOP TAPESTRY SEGMENT (3 MILES): URBAN CHIC (H4)

Urban Chic households are affluent, well-educated families and professionals in the suburbs of

OFFERING MEMORANDUM
——
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WHY DOWNTOWN SILVER SPRING
IS WHERE PEOPLE WANT TO LIVE

“Siver Spring s a WALK SCORE: 92
subur

Tty s b
e Jr—

Gl
T e e s .

PARKS & TRAILS
ok Crck g res
e Sping
Park at
o s
space

SILVER SPRING REC CENTER

‘v |
Opened204; ok, gy s s e e g/

s major quality-of e amenity for residents

EDUCATION EXCELLENCE

MONTGOMERY COUNTY PUBLIC SCHOOLS — A

OFFERING MEMORANDUM

'VETERANS PLAZA ARTS &
ENTERTAINMENT

The ilmore (o

MARYLAND'S
‘COFFEE CAPITAL
e
cofcecapitl  with i idependr
b scone anchoring negiomond e
and lcally owned cafs helping define
he community's charac

OFFERING MEMORANDUM
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PREMIER SCHOOL DISTRICT

Silver Sprin, residents are served by Montgomery County Public Schools (MCPS) — Maryland!s largest school disrct with 160,000+
students actoss 209 schools. MCPS is widely regarded as one ofthe fnest public school systems in the nation and i a dirct driver of

family rental demand i the Slver Sping,

5 - 39
NO.2 3%+
BESTSCHOOL DITRICT N MCFS SCHOOLS 34 TARS

MONTGOMERY BLAIR HIGH SCHOOL . AP&

| SILVER SPRING'S FLAGSHIP

Maryland's largest igh school with
students. Rated A+ on Niche. Ranked
in Manjand & 0p 2,500 rtonaly U |
ews |
e e s e
Magnet program plus AP, Gited & Talented, and I8 curricula. Won
the National Science Bowl in 1999, 2016, and 2025. Student body
reflectsSilverSpring’s extraordinary global diversity — one o the most
diverse high schools in the county.

HISTORICAL OPERATING
STATEMENTS (COMBINED)

$785M 160K+

1B PROGRAMS | Dozens of Advanced Placement and
Iternational Baccalaureate courses prepare students for top un
versties nationall and globally.

'DUAL ENROLLMENT | 2,727 MCPS students carned college
creits in 202425 —2 24% increase — with graduates atending
Harvard, MIT, Howard Univerity, and UMD,

ATHLETICS EXCELLENCE | Largest education-based interscho-
lastic athlticsprogram in Maryland — 29,000+ student.athetes,

myrorships anually

‘GREEN SCHOOLS | 113 MCPS campuses (53%) hokd Maryland
Green Schoolscerficaton — surpassing the county sown climate
acton targets.

OFFERING MEMORANDUM
e

‘Combined Portiolio (168 Uity Year 2023 Dec2025
‘OPERATING REVENUE
Gross Potenial Revenue 53006891 85 215486
Vacancy s65.889 561,409 535992
ADMINISTRATION (NOAY) Base Rental Revenue 2900325 $h050654 sa79a7s
Headauarters at 1315 East-West Hy in
downtown Silver Spring — thousands of Other Rental Revene 526,61 $417,466 suson
; 3198716 ssazozt sy
! ‘OPERATING EXPENSES
ROV R Payroll 5204838 $266.049 anen
s439996 san3900

——< BROS. NETWORKS
Major media presence in downtown

Silver Spring, contrbuting high
mployment,

wage ereative sector employs
Media & enterainment jobs

NATIONAL CANCER
< INSTITUTE / NIH CLUSTER
Adjacent to the broader NIH/Bethesda
tesearch ecosysteny; Silver Spring serves
NCLaffliated researchers,

Life sciences demand

Supplies

Adminisrative
Real Estae & State Taxes

TOTAL OPERATING EXPENSES
NET OPERATING INCOME Sa55.4%6




PROPOSAL &
PRESENTATION
DESIGN

Project: Copper Coin Design Client Marketing
Presentation

Designed a standard presentation design
that could be adjusted as needed to present
to clients based on each project’'s scope of
work (web design, logo, digital, social, print).

Project: Dolphin Cove Marina Listing Presen-
tation

Designed a 12-page custom listing presen-
tation featuring the property description, in-
come projections, and virtually staged imagery
that could be taken with agents on listing
appointments, or sent via email, to prospective
buyers and/or developers.
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BRAND TRANSFORMATION ROADMAP

Building a Stronger Brand Identity for Atlantic Coast Construction Group

PRESENTED BY COPPER COIN DESIGN

COPPER COIN DESIGN

S.W.0.T. ANALYSIS - BRANDING

S W 0 T

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS

« Brand dilution if

Dolphin Cove Marina
2079 Austin Avenue, Charleston SC
Marina - Restaurant - Developable Land + For Sale

Listed by Beth Huntley 843.437.8668 & Luiz Yamashita 843.608.8882

W dunes &

Bihcrial prop

Charleston’s Newest Destination Marina Overlooking the Ashley River

www.CharlestonMarinaForS:

() COPPER COIN DESIGN
OURPROCESS
We're thrilled to partner with your Our client-centric approach, coupled with our
team to elevate your brand and dedication nsures
bulld 2 modern, cohesive identity thaty,
that reflects the strength, driving engagement.
reliability, and excellence of your
construction work. L.Intake - We discuss goals, mapping out the critical
details and overall direction
We'll go through our 2.The Build - We welcome client feedback throughout
comprehensive rebranding the process
roadmap, detailing every element 3.Going Live - We'll show you how to do some of the
we'll be developing and refining. basics
i 4.0ngoing Support - Maintenance plan after
gether.
completion

High Level Goal | Elevating Atlantic Coast Construction's legacy through a mods and systom.

() COPPER COIN DESIGN

DIGITAL + SOCIAL MEDIA PRESENCE

Facebook
* Page has modest engagement / follower base
« Content s sparse — little frequent posting, few visuals or project updates
Linkedin
* The LinkedIn link (Atlantic Coast Services Inc) is less clearly tied, and the public
Linkedin presence is weak / underdeveloped
Youtube
« Link is not currently functioning
Strengths & Weaknesses
* Strength: Social links exist, which is a good foundation
« Weakness: Low content volume, low brand visibility, minimal engagement
« Weak LinkedIn presence means missing opportunity among B28

Property Overview

“located ona 700+ lnear fet of marsh
front and 1400+ feet of waterfront, at 2079 Austin Avenue in Charlston, SC.

In addition, there s

g
2 total of 11.71 acres of

RV space. The improvements forthe RV park were completed in 2017.

m [ &
anp &%) 2

Proposed Additional 1171 8310000
cEml, Rl

+ Restaurant /Lounge Building (5,668 5a Ft, Buit n 1975)
+ 2:tory building located on the southeasten portion of the ste
+ Formerly used as a banquet hall with  ful Kitchen

« Excellentviews of the Ashley River with breathtaking sunsets

+ Could be utized as an RV shop, visitorscenter or market

+ The ground (fst) level s 3,700 Sa t and contains restrooms,
shower, aundry and lou

‘The second (main) levelis 1,968 Sq Ft and contains a arge, open
dining area, kitchen and bar with the potential to have penty of
‘outdoor dining  bar options overlooking the Ashey River

are appro. 5.36 acres of|
Jong the easten side of the ste with a porton for a 60-space

« Electricity, water, and sewer utiity hook ups are available at
each RV space.

« The improvements for the RV park were completed in 2017
but have never been utized, offeing tons of potental




BUSINESS DEVELOPMENT
MATERIALS

Project: Dunes Properties Corporate Brochure
(Annual Publication)

Developed an annual 20-30 page client-fac-
ing presentation used by agents, leadership
teams, and stakeholders to support new busi-
ness pursuits and communicate market ex-
pertise.

dunes pr

operties

Real Estate Sales

2023/2024 Notable Sales

Charleston’s
Premier Real
Estate & Vacation
Rental Brokerage

B:& dunes properties

100+

- THIRIAIAY

Employees

Million

In Closed Sales for the Year 2024

LEVERAGE

GLOBAL PARTNERS

erage Global Partners




BRANDING SYSTEMS

LISA MITCHELL

REALTOR®

i

TACILIEIR THLAA G

REALTOR®

Project: Real Estate Agent Personal Branding

Developed various agent logos according to
personal style and agent requests.

CHRISTY
HUMPHRIES

REALTOR®

Project: Brand Boards
[He ISLANDER_
Developed various commercial and residential
brand systems with logo options (inherited
in the case of IAD), suggested color palette,
typography options, and brand imagery.

nnnnnnnnnnnnnnnnnnnnn




PRINT MARKETING

Project: Charleston Magazine (Various Ads)

Designed monthly corporate ads as well as
individual agent ads to promote brand aware-
ness and featured listings.

Project: Trifold Brochure, Islands Architecture
and Design LLC

Designed a square trifold brochure featuring
Island Architecture’s services, project exam-
ples, contact information, and business card
insert.

UHALSEY

|4 BR, 45 BA, 3027 FT*| 2,000 FT: v
5t Two Flats Remain | Residence #204 3 BR, 3.5 BA, 1758 FT*
R, 3 BA, 2104 FT* | v HarlestonGates.com

Nobody Knows The Charleston Coast Better'
Real Estate Sales 800.476.8444 | Vacation Rentals 888.250.8730 | dunespropertics.com

OUR

7 {147 i ISLANDS
PROCESS s Lal=: ARCHITECTURE
= p . & DESIGN

- Creating one-of-ind propeties

mmercldensrat
[ romp rofsonstsndesprie s e et s cecre e st
in dient service that s consistent and beyond compare. Whether the project is 2 home addition or remodel,
o puting together plans for complete commercial operation, | can think of no other option that could compare
heperneyoucan et from s — Ay

DISCOVERY & VISION

LET'S BRING YOUR
VISION TO LIFE

‘ : CONTACT US:

(@13) 4179901
info@islandsarcitecureanddesign com
isandsarchiectreanddesign com

A Ilands Architecture & Design, LLC, we
bingisiontafethroughthoughtl,fulsenice
archiecure—boheskental nd commercl

RESIDENTIAL COMMERCIAL

ARCHITECTURE ARCHITECTURE
o), revooeis TINY HoMeS WAREHOUSE IR FESTRRANTEBRR
gt i,

— — s cusron
il :
= S
2=

RETAIL & EVENT SPACE . MULTI-FAMILY & HOTEL




PRINT MARKETING

Project: Dunes Properties Custom Agent Mar-
keting (Various)

Designed a wide range of custom agent mar-
keting materials including postcards, rack
cards, business cards, print ads, door hangers,
signage, swag — you name it.

Featured: Homes and Land Magazine spread;
branded commercial business kiosk; custom
agent real estate yard signs; corporate spon-
sored cornhole tournament poster; agent
grocery store cart advertisement; Southern
Flavor Magazine vacation rental ad; agent tri-
fold mailer.

JACK WILSON

¢ Sexting the Gold Scandard in
L Lusury Island Real Est

aac son
2024 NOTABLE SALES

e Kawed St G
B8 dunes properfies

KRISTIN B. WALKER

REAL ESTATE AGENT

843.412.3333

READY TO MAKE
YOUR MOVE?

®KRISTINBWALKER.COM
@@KBWINCHS

EsE
&%
] el dunes properties

| From unforgettable getaways
to swoon-worthy forever homes,
| weve got you covered.

Real Estate
ton | Mount Pleas

700D TRUCKS MUSIC) CASH PRIZES GAMES BYOB
GURNLOLE 1O UEANENT

1st Place: 3-Night Sunday, Nov. 8th

Vacation Rental’ 12:00-5:00pm
2nd Place: $250 Bags fly @ Noon
Folly Beach County Park

(1100 W Ashley Avenue)

Snonsored By

B & dunes properties

Make the rest of your life
the best of your life.
Make your move.

\
\ Call nue!
La urie | ul}‘ Realtor”
(843) 2094576

Hello Neighbors!

P NoSold e
= MarketStats oL ties  sais
Hunlington Woods B s

Sandhurst % smso0 523939

Northbridge 2% sm0s0 1008 6

Wespanee 6 ssusw s 3




DIGITAL MARKETING

Project: Dunes Properties Social Media Posts

Developed various campaigns, promoted
posts, and collaborations to drive social en-
gagement, build brand awareness, and gener-
ate leads for agents and real estate listings.

Project: Copper Coin Design Social Media
Revamp

Designed a fresh, new look for the Copper
Coin Instagram using updated brand colors,
fonts, and imagery while maintaining brand
integrity.

Charleston Arca

0.7% F—'l.Z“O

20.8%

&% dunes properties

L7/ LT g e
- LT s Why I Don’t Love the Idea of
\ / 7 Websites in a Day The
Difference
Between

& m;w 2023 '"S“""'“’“’J
3
E

ow Box
Photo C Contest
M

Gt o e
&rﬂ dunes properhes

Qe v R

Branding &
Marketing

::::::::::::::::::::

IS 1T T

Website Redesign?

ME FOR A COMPLETE

uilding brands with »
feart drives e Y, (3

o by laies ok
Q  Coppercolmbesigncom X | & i5 adeep faith |
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